wujaill g aljluiwil Jughll
M| ALTAWAIL Consulting & Training

Artificial Intelligence in Marketing

What Will | Benefit?

This course aims to equip you with valuable skills and
insights that will help you leverage Al to enhance your
marketing strategies, improve customer engagement, and
optimize your marketing efforts.

Course Objectives

At the end of this course, the participants should be able

to:

* Understand the basics of Al and its applications in
marketing.

* Learn how to use Al tools to personalize marketing
strategies and improve customer targeting.

* Discover how Al can enhance customer engagement,
content creation, and data analysis.

* Understand the ethical implications of Al in marketing.

* Implement  Al-based
automation and campaign optimization.

solutions  for  marketing

Target Audience

* Marketing Managers

* Marketing Professionals

* Customer Relationship Professionals
* Brand Managers

* Content Creators

* Data Analysts

Course Outline

» Introduction to Al in Marketing
* What is Artificial Intelligence?
— Basic concepts of Al: Machine Learning, Natural
Language Processing (NLP), Deep Learning.
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— Overview of how Al is transforming marketing:
personalization, automation, and predictive
analytics.

— Case studies of Al-driven marketing success
stories (e.g., Amazon, Netflix, and Spotify).

* Key Al Technologies for Marketing

— Machine Learning for predicting customer

behavior and preferences.

— Natural Language Processing for chatbots, ulaig jgall cnle capoill dugulall &gpl —
sentiment analysis, and customer insights. el (pginall
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— Using Al to segment audiences and target the

right customers with the right message.
* Chatbots and Conversational Marketing

— The role of Al-powered chatbots in customer
service and lead generation.

— Building Al-driven conversational flows for better
customer engagement.

— Implementing chatbots for 24/7 support, product

recommendations, and query resolution. Guowill allon) &)4uiill alldadl
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— Optimizing customer journeys and interactions

through Al.
* Al for Campaign Optimization

— How Al improves decision-making in real-time to

optimize marketing campaigns.

— A/B testing, dynamic pricing, and personalized

ad targeting with Al.
— Using Al to optimize PPC campaigns, social
media ads, and email marketing strategies.
* Ethical Implications and Challenges of Al in
Marketing

— Ethical concerns related to privacy, data security,

and Al decision-making.

— How to maintain transparency and fairness in Al-

driven marketing.
— Best practices for using Al responsibly and
ensuring customer trust.

Target Competencies

*

Al Tools for Marketing
Personalization & Targeting
Automation & Campaign Optimization
Data-Driven Decision Making

Course Methodology

This training course will be carried out through the use of
best practices and the right combination of engaging and

purposeful tools such as:

*

*

*

Practical, relevant case studies
Group activities and workshops
Related role plays

Experiential learning
Brainstorming

Stimulating mental activities
Engaging team competitions
Suitable training Videos
Presentations
Self-assessments

Learning with Simulations and Games
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Course Information

Date ayjLil Location ylaoll
17-19/5/2026 Virtual (olyial
5-7/7/2026 Riyadh yuyl
13-15/9/2026 Virtual (olyial

22-24/11/2026 Khobar pall

Remarks

* Fees do not include value added tax

* Daily snacks & refreshments + lunch meal for in-
person training
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Language aolll Fees pguyll
Arabic (e 2900 SR
English ¢pjulai] 4800 SR
Arabic (e 2900 SR
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