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Artificial Intelligence in Marketing GJouwill no cnelibplll 153

(Virtual) (nolyial)

What Will | Benefit? ‘-‘n.m.uuhu I5lo

This course aims to equip you with valuable skills and ol aosall (pgplg allgall gl 6jgall 03 casgl

|n3|ght§ that will .heI;.) you leverage Al to enhance your Slasiinl ol caclibodl 53 plaaiwl (no daclud
marketing strategies, improve customer engagement, and i ”

optimize your marketing efforts. g0 6olaiwl (nndl §ranig .. loell oo Jelail yuunig . Guguuill

-Arqyquiilledoggo
Course Objectives 6J9all calasl
At the end of this course, the participants should be able cnle gpald ggsjhindl gy ol wny dyaill g2l dylgi (o
to: Guguill (né ailaphig celiboll (53 Glulwl pga *
* Understand the basics of Al and its applications in il ol clasl oAkl au i
i . - N
marketing. wnall e @lgal phalul Gas plol
* Learn how to use Al tools to personalize marketing -elloall colrgiwl guunig Giguill Alouliwl
strategies and improve customer targeting. . nginnll elidlg ellooll @o Jeladl guuni arars oliisl
* Discover how Al can enhance customer engagement, .onelihnll 153l plhaiwl bl Jdaig
content creation, and data analysis. gl (6 (el Ul 1531 plaAiwl TN ITkaI] -
* Understand the ethical implicat.ions of Alin marketir?g. Guouill &inil cnelinoll 530 cnle anilé Jolb a4
* |Implement Al-based solutions for marketing i ) _ ]
automation and campaign optimization. <alloall guunig
Target Audience doagimnll diall
* Marketing Managers Guawill ehap  *
*  Marketing Professionals Guguill ge "

* Customer Relationship Professionals

cHooll uloasg awldlle (nJoquuo  *
* Brand Managers "’

* Content Creators gl eljno *
* Data Analysts wrginall ulis
bl oo *
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Course Outline 6)gall cpgiao

> Unit 1: Introduction to Al in Marketing Gugwill cnd cneliboil 5l (no d0a280 :1629g)1 <
* What is Artificial Intelligence? T _
Suelibpll 5Alge o *
Il ploill :(nelihndl 153U awlwll aelanll —
Guoall ploill, NLP)asouhll aolll aallan
Jloell alle (né0jgag cnelinn i el5alljghl —
ol (1o nelibn Ul el5A) pladiwl chanig allga —
Guquill (o nelino bl 53l clauhi =
cneliboll c5a)l igai a5 cnle aole o) —

— Basic concepts of Al: Machine Learning, Natural
Language Processing (NLP), Deep Learning.

— The evolution of Al and its role in the business
world.
— Benefits and challenges of using Al in marketing.
* Al Applications in Marketing
— Overview of how Al is transforming marketing:

personalization, automation, and predictive aquiil ailailg alaillanAil:diguil
analytics. 520 decqoan)l Guauwill ablay ge db alwlp —
— Case studies of Al-driven marketing success (@M‘guﬂgwﬁﬁ.dﬂ@gjb\ﬂiﬁ)qmubpﬂl
stories (e.g., Amazon, Netflix, and Spotify). Gguill na (neliboll 520 apugdl aldail *
* Key Al Technologies for Marketing 00illnaig ool cgluy quiill (Dl aloill —
— Machine Learning for predicting customer Jelindl Jnig addl adnal) dareuhll aoll aslleo —
behavior and preferences. cllnall djg
— Natural Language Processing for chatbots, wainall Julaig jondl cile capaill dugulall aigyl —

sentiment analysis, and customer insights.

ol
zlooll oo Jelaillg .calagiwll .yaunAill :2 6a0g]l <
cnelinn il 1531y eqaanll

— Computer Vision for image recognition and visual
content analysis.
» Unit 2: Personalization, Targeting, and Al-Driven

Customer Engagement vunAaill (o cnelibnll 15301 =
* Al in Personalization ardyqul gjlad Uil cnelibpll 21530 JS05 cals —
— How Al can create hyper-personalized marketing alell annao
experiences. o nelihn il 1530 cgaaall yunail cnle alinl —
— Examples of Al-driven personalization in email olaiinll @bl sl adl e Gugudl

marketing, roduct recommendations, and L . .
9 P ALigiis Il edlgoll (pginng

calagiwlg jggooll ond i (nelibpll 1531 pladiwl —
Aauan]l b guuwliodl ool
bl Gyguiillg AU dwojall *
i cnelihndl 15300 aogeaondl agil awaall jgy —
gdainall s llnoll 1gig ellaall Ao
il (nelibnll 5200 aegaao ainlao alaaai Ll —

website content.
— Using Al to segment audiences and target the
right customers with the right message.
* Chatbots and Conversational Marketing
— The role of Al-powered chatbots in customer
service and lead generation.
— Building Al-driven conversational flows for better

customer engagement. =llooll oo Jeladll
— Implementing chatbots for 24/7 support, product Alngig Aclwll jlao cple ocall 11 &dojall apaii —
recommendations, and query resolution. Ohlwaiwll Jog.alaiinll
* Predictive Analytics for Marketing Campaigns Guauwdll alloa) ayguill glldadl =
— How Al can predict customer behavior and Mool dagluy §uill cnelibpdl 53l ya0) caus —
improve marketing strategies. ool bl il uwnig
— Using Al to forecast trends, measure campaign ol ywliag alelill quiill cnelinp Ul 21531 plaAiul —

success, and optimize customer targeting. N | alnniwl e .l |

— Tools for predictive analytics: Machine Learning aldai il ploill 23lod asduidl aldadll algal —
models, Google Analytics, and CRM integration. “ (CAM) 2. | l1le 8)5] Jolaig g0
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» Unit 3: Al in Marketing Automation, Campaign gung . dugwill ainil cna cneliboll 15301:3 6209l <«
Optimization, and Ethics o7 .
* Marketing Automation with Al olalslilg .alloall
— Introduction to Al-powered marketing automation cnelibo i 215201 plasiwl Giguill dioil *
tools (e.g., Marketo, HubSpot, Salesforce). o nelihn i e53)4 dogeanl ainill lgsllaoado —
— Automating customer segmentation, lead (g g . dgw ale .giy5)lo Jio) Giguiill
nurturing, and content distribution. 2)joiq .guainoll lnoll jle) looll anwdi ainil —
— Optimizing customer journeys and interactions rginoll
through Al. 9l Jus go pgillelaig ellooll @illyy Quuni —
* Al for Campaign Optimization nelihpll
— How Al improves decision-making in real-time to alan)l uundl dm”ubﬁm e
optimize marketing campaigns. gl (o alliall 355 clibnyl ﬁﬁjj..l oAy s —
— A/B testing, dynamic pricing, and personalized ad aufuguill Allon quual) (loal

targeting with Al Alitlell (ohgiuly . asaoluall pouwdll . A/BLISI —

cnelihn il 1540l plaaiwl &nnAnll

diléio @aall cillan guuail (relinpll <1540 plaail —

cnelointl Jnlgill Jilwg cnle cilitle g . (PPC) Al
igSIY e Gaguil cilaiiuwlg

o cnelihnll 2530l plaaiwl ahanillg aslsil il +

— Using Al to optimize PPC campaigns, social
media ads, and email marketing strategies.
* Ethical Implications and Challenges of Al in
Marketing
— Ethical concerns related to privacy, data security,
and Al decision-making.

— How to maintain transparency and fairness in Al- GJguill
driven marketing. bl Q.ng Amngnally adleinll awalbil Llhall —

— Best practices for using Al responsibly and cnelibhp Ul e5allahulgy aliliall Hladlg
ensuring customer trust. Gguwill (na dlaellg aalawl (nle halad cals —

nelibolle53JL pgeaoll
Jauy cnelihndl 1531 olaaiwld alwjlooll Jral —
clloollady glang Jaguo

Target Competencies aaagiwnll aljlaall

* Al Tools for Marketing Guauwill nelibonll 530l algal *
* Personalization & Targeting Calagiwlllg yunAill *
* Automation & Campaign Optimization . r i wm .

* Data-Driven Decision Making
Al cde 6aoionll Gljlall A4 *

Course Methodology 6)j9aJl dragio

This training course will be carried out through the use of lwjlondl Jral plaaiul J15 4o dwjaill 6jgal 0im 2uaii aiy
best practices and the right combination of engaging and Jio aulelaillg asolgll lgall o cuulioll Juisl JiIs (og

purposeful tools such as: <ailoll il & o sl il *
* Practical, relevant case studies - oo E MJ - ,
* Group activities and workshops ayclos '9 Jaallubjg *

* Related role plays as1loll 13 lgall Juini *
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* Experiential learning

* Brainstorming

* Stimulating mental activities
* Engaging team competitions
* Suitable training Videos

* Presentations

* Self-assessments

* Learning with Simulations and Games

3 Days

25-27/2/2025 27-29/7/2025
Visual - English Visual - Arabic

3900 SR
Fees do not include value added tax

Suppdl olofll *

oAl canall *

61anD Aliod abuiul *
adelaiaelon alajuo *
8jgnnll eblanllg il pllall *
ungil ploll *

alall ppai =

wlollig 8l5lanll U5 go ploill *

20e5/7/29-27

JUIC — DA

oll 3
2025/2/27-25
(riail - caoljial

<nagew Jlyy 3900
dolholldopdll appd Joii I oguyll




